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Le format de contenu #1

Partage

52

des personnes déclarent
quelles sont plus
susceptibles de partager
du contenu video que tout
autre type de contenu.

Mémorable

95.

d'un message est retenu s'il
est partage en video, contre
10 % s'il est partage en
texte.

Préconisé

89.

des consommateurs
confirment qu'ils
souhaitent voir plus de
vidéos de la part des
marques.

Sources: Hubspot, Forbes



1. Focus on Short videos

2. Focus on Long videos

3. Authenticity & Humanization in Video Content

4. Expert Tips for this year’s success




Video Trends 2025

FOCUS On
Short videos



Did you know there
are actually 4 kinds
of introverts?
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Short-form content is trending everywhere

Short Video Usage In Top Soclal Apps
Share of Time Spent by In-App Feature

@ short-Form Video (Maln Feed) @ Profile Feed Live Chat Other
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@ Sshort-Form Videos (Reels) @ Maln Feed Chat

Instagram

@ short-Form Video (Shorts) @ Video Homescreen Other
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@ short-Formvideo (Reels) @ Main Feed Post Detall Page @ Marketplace Other

@ short-Form Video (Video Feed) @ Main Feed Post Detall Page Profile Fead

@ short-Form Video (Spotlight) @ Chat Story @ Camera Other

Snapchat
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Which platforms drive the most engagement in 2025

2025 Social Media Benchmarks
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2.65%
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0.70%
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Source: Socialinsider data / Data range : Jan 2023 - D. 24



An Undeniable Impact

50x 36« 39

retention rate for videos increase in video content of TikTok users used the
under 90 seconds. consumption on LinkedIn platform to find gift ideas.
in 6 months.

Source: Vidico, Social Media Weekly
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What is short content?

Under 90s
Mostly Vertical

[ Snappy edits, trendy music, and
engaging content
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What content to create?
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Des exemples dans I'industrie Finance/Assurances

How it feels to know | can send a last minute
gift card on Venmo this holiday season! :))
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Les cles du succes

Ne pas changer une équipe qui gagne




Video Trends 2025

Focus on Long
videos



Use cases of long format:

documentary



In 5 years only

+440, +288.

growth in videos of 30-60 growth in videos of 5-30 minutes long.
minutes long.

Sources: Marketsplash



Key aspects

Depth

Balance

Richness




Video Trends 2025

Bonus : Repurposing
long-form content



Repurposing long videos

11 min video

1 hour 7 min video

54 seconds teaser

Vogue

Call Her Daddy




Repurposing long videos

(U Creating clips




Video Trends 2025

Authenticity &
Humanization in Video
Content



Is your content authentic?

of brands think so of consumers agree.

Sources: Hootsuite



3 Pillars for Authentic Content

" People first

W Transparency

@ Consistency

Source: Forbes, Martech



L'authenticité paye !

Fidélisation & A l'achat ¥
Vi 8 I Vi
9 O 0] o
des consommateurs des consommateurs affirment
déclarent que l'authenticite que la confiance dans une
est un facteur important dans marque est cruciale pour
le choix des marques qu'ils prendre une décision d'achat.

apprecient.

Source: Forbes, Social Native



Leverage the Power of

UECWides Content.




Which Content is the Most Authentic?

Created by
consumers

60%

Created by brands

Stock media

TR=ND
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Why Invest in UGC?

The Ultimate Holy Grail of Authenticity
Engagement Drives Engagement
Cost effective
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What type of UGC works
best?

Product review

Lifestyle

Tips & tutorials




Go All-In on




What is the 360°

advocacy?

Leader Advocacy

\

7

Expert Advocacy

\

7

Employee Advocacy

Y IPRODUCT ‘
Y LANDSCAPE ‘
IS ‘

£ Clickur

ClickUp

Luxe Collective —— =
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Someone sent a DM saying, please can you show
me how to tie
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What content to create?

Steven
Bartlett

Vlogs
Interviews (dynamic)
4 \ TikTok = :
Video Podcast et N A




' For some really engaging content

British Airways

Notion

4 \
Dare to be imperfect
\ J
7 ) - 3
. |_» . |
Be dynamlc Higuvsso;nr:tr;ameisﬂlis -y r £ can you explain (or point
L y . = / ‘ me to the right video) of
‘ N # how work teams can use
Y Notion? I'm trying to get
*\ H into it myself and looking
7 \ | for guidance!
) 13 ”
Don’t do “too much
\ J

v

National Trust Quiz
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PlayPlay

— PlayPlay

National Trust



Video Trends 2025

Our experts’tips



Invest 1n video to

boost your [SEOE




lehy this change?

Explosion of Zero Click
Hello Al &

Social media = search engines

themrspede... @ [ 419.5K & samdespo

! | h . <
9 ¥ The best tool to make video
BES‘I;AI TOOLS presentations &
FOR ! SOCIAL MEDIATOOLS  § o y
o ‘/Jﬂ b}zﬂ ' R
| 4 b
The best Al marketing tools i My ultimate list of the best Best video presentation tool
Follow for more W #... social media marketing tools... handsdown 8 #business...
‘a kosherplug > 10.3K (-3 hannahsocia... D 3384 gp_talks D 47K

TikTok Search

8 must know tools for
affiliate marketers =&




Formats to try out /

LOREAL e - '

Maggy Goulois

Open Innovation Ways of Working and
Communication, Research & Innovation - L'Oréal

/ %

Interviews Clients

- = i .
Tutorials )‘i -

3 .
IViere clicks, I

Behind the scenes Face cam/Thought leadership


https://playplay.com/app/share/playplay/3dab6a56-6ee0-46c1-b6c8-88c691d0bd48

Define a strategy for each platform

To help you define your message, video formats and objectives.

4 I

Understand
expectations

Make sure the platform
matches trends, content
formats, audience
expectations, and behaviors.

~

entify your niche
content

(e

Don't be too vague. To ensure
you’re relevant, check your
niche hashtags, customer
reviews, competitor videos,

top performing accounts, etc.

\_ v

\_ v

o

/Scroll. Scroll. Scrol \

Content evolves quickly.
Make sure to check it daily
SO you don't miss the next

big topic or trend.

%




Tip n°1: Plan & Be Consistent

To make sure you don't miss anything!

MARCH 8TH Worl ” N
rid Envuronmem )

International Day

~

Women’s Day fq:’

DECEMBER 3RD
TH
International Day v ocToBER 20
of Persons with ARY 20TH piwall
pisabilities Blue Monds,



https://4746090.fs1.hubspotusercontent-na1.net/hubfs/4746090/FR%20-%20%202025%20Social%20Media%20Calendar%20(2).pdf?utm_campaign=3732354-fr_calendrier-SM_12%2F24&utm_source=linkedin&utm_medium=social&utm_term=Advo&utm_content=Advo

Video creation

Tip n°2: Use Al
for faster script creation and media selection

Use a source such as a Script, Chat with Alto getan Edit your script or choose
URL, or Document 1| optimized script B another media

=i

Conversation

Create your video in just a few seconds

Storyboard

ant 1A

Review and edit your script and media:

%, Prompt
Bonjour, je suis I'Assistant |A et mon objectif est de vous aider a créer le meilleur script pour

Describe your video's main topic or goal: votre vidéo PlayPlay @.

Pour commencer, pourriez-vous me fournir plus d'informations sur votre vidéo

1. Contexte : Par exemple, quel est le sujet de votre webinaire ? Qui sont les intervenants ?
2. Informations clés : Par exemple, quelles sont les dates et heures du webinaire ? Comment
les gens peuvent-ils s'inscrire ?

3. Audience : Par exemple, est-ce pour des professionnels, des étudiants, des passionnés
d'un domaine particulier ?

4. Souhaitez-vous ajouter un CTA : Par exemple, voulez-vous encourager les gens a
s'inscrire, & partager I'événement, etc. ?

Merci de me donner ces détails pour que je puisse créer un script adapté & vos besoins !

* URLs must be public
» Supported documents: PDF, PPT, Word



Even Al generated content is a trend.
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Tip n°3: Create dynamic content!

With transitions and dynamic elements

| Find related content Q ]

7
W Crmma /gag,«m

FIT CHECK

“— 00:00/00:10



Tip n°4 : Adapt to Your Audience & Brand Image

uys duodied ® @&
btw im deaf soihope =
this is a sad song

Spark curiosity e Humor
Educational Interaction
content with the
Showcase their audience
expertise

Dior

Duolingo



https://www.tiktok.com/@duolingofrance/video/7449783843650833686?_r=1&_t=ZN-8tqnahnE49O
https://www.tiktok.com/@dior/video/7467889287707495702?_r=1&_t=ZN-8tqoHLzXkrW

Tip n°5: Use Captions & Descriptions, always
for accessibility & SEO

Generate Automatic Subtitles
and Captions @

i o
THEREFORE

TikTok
@ dmitrihasides

The Diary of
a CEO

@dmitriahasideas




Partage des vidéos

Regle 6: Rédaction de postes social-media

Utilisez notre redaction IA

Des
a augmenter la portée de
vos publications sur LinkedIn,
TikTok, Instagram, Facebook, X,
Youtube...




This one’s for youl!

Keep an eye on all the trends with our online guide

I> 7 video trends to transform your co...

The top 7 video trends in 2025

88 Gallery

Long-form
v
Video

4@ Long-form videos: depth, nuance and rich content

Embody your brand
v
Video

& Embody your brand in video

SEO

v
Video

M Video is SEO's best ally

TikTok
v
Video

f Get started on TikTok!

UGC
v/
Video

$ Video UGC: the grail of authenticity

ChatGPT
v/
Video

@ Transform your video marketing with ChatGPT

Made with @

Scan me






THANK YOU

What did you think of this webinar?

' i Amélie Chabrillat . v/ Ines Bruguier
. Customer Success Manager > Customer Sucess Manager
amelie.chabrillat@playplay.com .~ ines.bruguier@playplay.com
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