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Short videos

Interviews

Shorts/ Snackable 
content

User Generated 
Content (UGC)

Micro-learning

Webinars AI Storytelling

What’s In and Out in 2025?



of internet traic will
be video by 2025.

Source: Synthesia



Le format de contenu #1

PréconiséPartagé

52%

Mémorable

95% 89%
des consommateurs 

confirment qu'ils 
souhaitent voir plus de 

vidéos de la part des 
marques.

des personnes déclarent 
qu'elles sont plus 

susceptibles de partager 
du contenu vidéo que tout 

autre type de contenu.

d'un message est retenu s'il 
est partagé en vidéo, contre 

10 % s'il est partagé en 
texte.

Sources: Hubspot, Forbes  



1. Focus on Short videos

2. Focus on Long videos

3. Authenticity & Humanization in Video Content

4. Expert Tips for this year’s success



Focus on
Short videos

Video Trends 2025



What content are 
YOU watching?



Short-form content is trending everywhere



Which platforms drive the most engagement in 2025?

2025 Social Media Benchmarks

Source: Socialinsider data / Data range : Jan 2023 - Dec 2024



An Undeniable Impact

50% 36% 39%
of TikTok users used the 

platform to find gift ideas.
retention rate for videos 

under 90 seconds.
increase in video content 
consumption on LinkedIn

in 6 months.

Source:  Vidico, Social Media Weekly 



Under 90s

Mostly Vertical

💡
What is short content?

Snappy edits, trendy music, and 
engaging content



Conversational

Visual

💡
What content to create?

Thematic expertise



Des exemples dans l’industrie Finance/Assurances

Brand: Monzo
Channel: TikTok

Brand: Crédit Agricole
Channel: LinkedIn Brand: LCL

Channel: LinkedIn

Brand: Venmo
Channel: Instagram



Le ‘watch time’ et les ‘partages’

Ne pas changer une équipe qui gagne

Le pouvoir du ‘search’

Les clés du succès



Focus on Long 
videos

Video Trends 2025



Use cases of long format:

Podcast Testimonials

Training & Tutorials

Webinars

Brand
documentary



In 5 years only

+446% +288%
growth in videos of 30-60

minutes long.
growth in videos of 5-30 minutes long.

Sources: Marketsplash 



Key aspects

Depth

Balance

Richness



Bonus : Repurposing 
long-form content

Video Trends 2025



Repurposing long videos

11 min video

15-30 seconds video

Vogue

Snack content

Podcast

1 hour 7 min video

54 seconds teaser

Call Her Daddy



Repurposing long videos

AI Video Clipping now available!



Authenticity & 
Humanization in Video 

Content

Video Trends 2025



Is your content authentic?

92%

of brands think so of consumers agree.

52%

Sources: Hootsuite



3 Pillars for Authentic Content

💙 People first

✅ Transparency 

🔁 Consistency

Source: Forbes, Martech



90%

L'authenticité paye !

Source: Forbes, Social Native

Fidélisation 💭 À l’achat 💸

81%
des consommateurs 

déclarent que l'authenticité 
est un facteur important dans 
le choix des marques qu'ils 

apprécient.

des consommateurs affirment 
que la confiance dans une 
marque est cruciale pour 

prendre une décision d'achat.



Leverage the Power of 
UGC Video Content.



Which Content is the Most Authentic?

Created by 
consumers

Created by brands

Stock media



UGC

Engagement Drives Engagement

The Ultimate Holy Grail of Authenticity

Cost effective

💡
Why Invest in UGC?

Dyson

Natwest



💡
What type of UGC works 
best?

Rhode

Lifestyle

Product review

Tips & tutorials

UGC

Notion



Go All-In on
360° Advocacy.



360° Advocacy

Leader Advocacy

Employee Advocacy

Expert Advocacy

💡
What is the 360° 
advocacy?

Zoom

ClickUp

Luxe Collective



Interviews (dynamic) 

Video Podcast

Vlogs

💡
What content to create?

TikTok

Steven 
Bartlett

Colin and Samir

360° Advocacy



Be dynamic

Don’t do “too much”

Dare to be imperfect

💡For some really engaging content

PRO TIPS British Airways

Notion

National Trust

PlayPlay



Video Trends 2025

Our experts’tips



Invest in video to 
boost your .SEO.

Trend 1



VIDEO SEO

Explosion of Zero Click

Hello AI 👋

Social media = search engines

💡
Why this change?

TikTok Search

SGE



Formats to try out🧪

Interviews Clients Tutorials

Behind the scenes Face cam/Thought leadership

https://playplay.com/app/share/playplay/3dab6a56-6ee0-46c1-b6c8-88c691d0bd48


Define a strategy for each platform
To help you define your message, video formats and objectives.

Video Strategy

Understand 
expectations

Make sure the platform 
matches trends, content 

formats, audience 
expectations, and behaviors.

Content evolves quickly. 
Make sure to check it daily 
so you don’t miss the next 

big topic or trend.

Identify your niche 
content

Don’t be too vague. To ensure 
you’re relevant, check your 
niche hashtags, customer 

reviews, competitor videos, 
top performing accounts, etc.

Scroll. Scroll. Scroll.



Video Strategy

Releases, responsibilities, 
budget tracking, and more.

Tip n°1: Plan & Be Consistent
To make sure you don’t miss anything!

https://4746090.fs1.hubspotusercontent-na1.net/hubfs/4746090/FR%20-%20%202025%20Social%20Media%20Calendar%20(2).pdf?utm_campaign=3732354-fr_calendrier-SM_12%2F24&utm_source=linkedin&utm_medium=social&utm_term=Advo&utm_content=Advo


Use a source such as a Script, 
URL, or Document 🚪

Chat with AI to get an 
optimized script 📜

Edit your script or choose
another media 🖼

• URLs must be public
• Supported documents: PDF, PPT, Word

Video creation

Tip n°2: Use AI
for faster script creation and media selection



Video creation

Even AI generated content is a trend.

Kling AI



Video creation

NikePlayPlay

Tip n°3: Create dynamic content! 
With transitions and dynamic elements



Video creation

Tip n°4 : Adapt to Your Audience & Brand Image

● Humor
● Interaction 

with the 
audience 

● Spark curiosity
● Educational 

content
● Showcase their 

expertise

Dior

Duolingo

https://www.tiktok.com/@duolingofrance/video/7449783843650833686?_r=1&_t=ZN-8tqnahnE49O
https://www.tiktok.com/@dior/video/7467889287707495702?_r=1&_t=ZN-8tqoHLzXkrW


@dmitriahasideasThe Diary of
a CEO

Video creation

Generate Automatic Subtitles
and Captions 💬

Tip n°5: Use Captions & Descriptions, always
for accessibility & SEO



Partage des vidéos

Des suggestions de rédaction 
visant à augmenter la portée de 

vos publications sur LinkedIn, 
TikTok, Instagram, Facebook, X, 

Youtube…

Règle 6: Rédaction de postes social-media
Utilisez notre rédaction IA



This one’s for you! 
Keep an eye on all the trends with our online guide

Scan me



Question time



THANK YOU

What did you think of this webinar?

Ines Bruguier
Customer Sucess Manager
ines.bruguier@playplay.com 

Amélie Chabrillat
Customer Success Manager
amelie.chabrillat@playplay.com 

https://playplay.typeform.com/to/ZsH8j6eE%20%20%20%20%20NOUVEAU
mailto:aurore@playplay.com
mailto:aurore@playplay.com

