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..2%6 of consumers believe
that companies should take
action to address social
ISSUes.



83% of consumers believe

that companies should take
action to address social
ISSUES.

Corporate Social Responsibility Statistics 2024 — 65 Key Figures - Procurementtactics



...2% of global online consumers are
willing to pay more for sustainability

A.17% B.27%

D. 55% C.71%



...2% of global online consumers are
willing to pay more for sustainability
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Corporate Social Responsibility Statistics 2024 — 65 Key Figures - Procurementtactics



.26 Of employees cited a
sense of purpose as a
factor in their choice of
current employer.



17% of employees cited a

sense of purpose as a
factor in their choice of
current employer.

Corporate Social Responsibility Statistics 2024 — 65 Key Figures - Procurementtactics



CSR stands for:

h & 5

Corporate Social Responsibility



Definition

Corporate Social Responsibility (CSR) is commonly defined as a business
model in which companies integrate social and environmental concerns in
their business operations and interactions with their stakeholders instead
of only considering economic profits.



Why is it important?

83%

of consumers believe of global consumers consider a
that companies should company’s CSR practices when
take action to address making purchasing decisions.
social issues.

*procurement statistics - 2024
*Edelman - 2020

of employees cited a sense
of purpose as a factor in
their choice of current
employer.

*procurement statistics - 2024



1.

What are your company's initiatives



What is a CSRinitiative?

A CSRinitiative is an action or project implemented by a company to integrate
social, environmental and economic concerns into its activities and its
interactions with its stakeholders.

It is necessary to identify the actions of your company before any communication.
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Environmental Social Economic
Initiatives Initiatives Initiatives
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Environmental Initiatives

Biodiversity

PlayPlay

Green Squad

Transfer of servers to
countries with a greener
energy source

Employee participationin
the Climate Fresco
(awareness)

Development of
sustainable practices
within the organization:
Sorting - Digital Cleanup
Day -




Social initiatives

PlayPlay

Gender Equality: score
99/100 Index

Equality

Cultural diversity: 22
different nationalities

Pink October - Treely
Challenge - Emmaus -
Sports on the premises

Health




Economic Initiatives

Company

Placeholders

Sustainable
Development
Goals

Mission-driven
company

Transparency

Circular
Economy

PlayPlay




2.

Communicating good and bad practices
In video



CSR communication channels

CSR Reports Website Social Media Internal Com

e Static content (Infographics, images, articles...)

e Videos g_/



Why Video for CSR?

90%
of marketers say video has helped them generate
leads. (Wyzowl - 2024)

82.5%

of all web traffic was accounted for online video
in 2023. (DemandSage - 2024)




The “DO” for CSR videos




The “DO” for CSR videos

Authenticity

Document your CSR efforts with
concrete examples of projects
and initiatives you have
implemented.

Transparency

Publish detailed CSR reports
regularly, including
information on your

objectives and your progress.

Education

Create educational content on
CSRissues, explaining their
importance and showing how
your company contributes to
them.



The “DO” for CSR videos

[Int\emal promotion of
actions implemented for

diversity month
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"Pride Mont



https://playplay.com/app/share/playplay/d26723ba-20de-4828-bd18-a8f7dcf29a68

The “DO” for CSR videos

External communication
for International

Women’s Day

93/100

gender equality index


https://playplay.com/app/share/playplay/4ul5ay0lxzncp69m

The “Don’t” for CSR videos




The “DON’T” for CSR videos
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False Lack of Excessive Omissions
promises consistency communication of challenges

on minimal actions



The “DON’T” for CSR videos

[?romotion of CSR
commitments




The “DON’T” for CSR videos

X{ Do not overuse stock images.

X Do not use terms that are too generic.

X Do not forget to add a bit of storytelling to
your CSR videos.




A good CSR communication

70%

concrete commitments

20%

Storytelling




3.

To go further



/.

Blog articles for inspirations

Playplay Solutionsv  Featuresv  Templatesv  Pricing Resources v

Home > Blog > Corporate communications >

Corporate Social Responsibility
Companies and Examples

Corporate communications

!33L NEWS FEED SOLUTIONS COMMUNITY ABOUT SUBS

3BL Wike

CSRwire

Trusted since 1999, 3BL CSRwire is a dedicated, real-time source for major news and updates
pertaining to corporate social responsibility and sustainability. CSRwire is part of the 3BL network.

@

The CSR Blog

W Contributor Group |

The Forbes CSR blog covers all topics related to the responsibility companies do or do
not have to people and the planet. Should apparel makers that produce goods in China
pay more than the going wage? What sort of obligation, if any, do American

corporations have when it comes... Read More



https://www.3blmedia.com/profiles/csrwire
https://www.3blmedia.com/profiles/csrwire

Go gle Sustainab“ity Empowering individuals =~ Working together =~ Operating sustainably = Reports

\ 2024 Environmental Report

Q < while traveling —)>

How to be more
sustainable

A more sustainable future through information
and innovation.



https://sustainability.google/

Bigger budgets, same message:

marissa

senior vp partner resources
Alexandra Frick : 4 :

Key User SAP - Timemanagement
Cilag AG. Schaffhausen

b



https://youtu.be/UkdYxPFuG-k
https://www.youtube.com/watch?v=S8050g6amnw&ab_channel=JNJCareers
https://www.youtube.com/watch?v=Qc-M5cMKQCk&ab_channel=StarbucksCoffee

o

Communicate about real and concrete initiatives.
Use storytelling and your own media.

_



Thank you



